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The New Patient Journey:
Strategies for Healthcare
Marketers in an Al-First World
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Introduction: Al Search Is Reshaping
How Patients Find Care

Patients aren’t just searching for providers—they’re searching for answers to
their health concerns. Instead of starting on a hospital website, they ask:

Who accepts my

How do I know if my insurance for therapy?

chest pain is serious?

-
Best OBGYN for high-risk
pregnancy near me?

And Al-driven search, voice assistants, and even social media are responding, often without sending

them to your website. You’re not just missing out on traffic, but revenue, too.

For healthcare marketers, this shift means traditional SEO isn’t enough anymore. Your provider
profiles, service line pages, internal links, and third-party listings have to work together to be found
and trusted in this new search ecosystem.

The good news? Search algorithms reward structured, well-written, patient-first content. By focusing
on clear, credible content and data structure, healthcare marketers can take control of how patients
discover their providers and services.
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How Patient Search Behavior Is Changing—
And What It Means to You

Patients aren’t only searching differently—they’re making faster decisions based
on Al-generated summaries, voice searches, and social media recommendations.

What’s Changing?

Patients expect direct, immediate answers: Search queries are now longer, question-based, and
conversational. (“Who is the best sleep apnea specialist in my area?”)

Voice search is growing: Patients use Siri, Alexa, and Google Assistant for immediate answers

without visiting a website.

Social proof matters more than ever: Patients trust testimonials, reviews, and provider videos
when choosing a provider.

Al-powered search is filtering results: Perplexity, Google’s Al Overviews, and SearchGPT
summarize key information before linking out.

Google
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female cardiologist near pittsburgh PA that accepts BCBS
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L\ Search Labs | Al Overview

There are several female cardiologists near Pittsburgh, Pennsylvania that
accept Blue Cross Blue Shield (BCBS), including Dr. Lydia S. Davis, Dr.
Valentyna Ivanova, and Dr. Kathryn L. Berlacher. ¢

Dr. Lydia S. Davis ¢
« Cardiologist at UPMC Northwest and UPMC Horizon
« Specializes in treating heart failure, coronary artery disease, and cardiomyopathy
« Accepts BCBS, Aetna, Cigna, Medicare, and United Healthcare
« Has expertise in non-invasive cardiac imaging and women's health

Dr. Valentyna Ivanova ¢
« Cardiologist at AHN Allegheny General Hospital
« Accepts BCBS
«+ Is certified by the American Board of Internal Medicine for Cardiovascular Disease

+ Speaks English, Russian, Polish, and Ukrainian

Dr. Kathryn L. Berlacher &

« Cardiologist at UPMC who specializes in women's cardiovascular disease

Other cardiologists in the area: ¢
« Dr. Jenifer Elizabeth Lee: Cardiologist in Pittsburgh
+ Dr. Emily Guhl: Cardiologist in Leetsdale
+ Dr. Indu Poornima: Cardiologist in Pittsburgh

« Shadyside Cardi lar: Cardiologi
disease and internal medicine
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who are board certified in cardiovascular

Tools

Learn more

Find doctors that accept Blue Cross Blue Shield near ...

Dr. Valentyna Ivanova. Pittsburgh, PA. Cardiologist. AHN

Allegheny General Hospital. AHN Allegheny General Hospital...

3 Castle Connolly

Dr. Kathryn L. Berlacher, MD - Pittsburgh, PA - Find a
Provider

Dr. Kathryn L. Berlacher, MD - Pittsburgh, PA - Cardiology,
Women's Cardiovascular Disease - Book Appointment.

@ Find a Provider

Dr. Lydia J. Davis, MD - Cranberry Twp, PA - Find a
Provider

About Lydia J. Davis. Lydia Davis, MD, is a cardiologist and is
certified in adult cardiology and internal medicine by the...

@ uveme

Show all
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What This Means for Your Strategy

Your content has to answer real patient questions: Provider bios and content won’t rankin
Al results if they lack clear, natural language.

Accurate, structured data is essential: Schema markup and internal linking help Al search tools
recognize and prioritize your providers.

Trust is everything: Patients are skeptical of Al-generated content and look for authentic,
credible, well-maintained information.

TAKE ACTION

a Update provider bios to focus
on expertise and patient-
friendly language.

a Implement schema markup so
Al-driven search tools can easily
identify provider details.

e Incorporate videos, reviews,
and testimonials to reinforce
credibility through social proof.

KEY TAKEAWAY

Patients aren’t just looking for care—
they’re looking for trustworthy,
immediate answers.

Your content needs to deliver both, in
a format optimized for both Al search
tools and patients.
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Structuring Provider Profiles
For Search & Patient Engagement

Provider profiles aren’t just static directory listings. They’re a critical touchpoint
in both Al-driven search and patient decision-making. To be effective, bios must
balance structured data (for Al) with compelling storytelling (for patients) while
ensuring accuracy across all channels, not just your own website.

What Al Values vs. What Patients Need

Robust, accurate provider profiles: Search engines and Al tools rely on consistent, well-formatted
provider details (specialties, locations, insurance, videos, and more).

Maps and location management: Often patients aren’t searching for a specific provider but rather
a convenient location for them to get to. Getting this information right is key for location-based
“near me” searches.

Third-party listings and review platforms (e.g., Healthgrades): These sites have increased
prominence in Al-powered search results and help aid in patient decision making by promoting trust.

TAKE ACTION

c Enrich provider profiles with what matters most:
appointment slots, accepted insurance, and
engaging media.

a Prioritize SERP features through service
pages linked to providers, local SEO tools, and
multimedia for enhanced rich snippets.

e Amplify your digital presence across third-
party channels and enable direct appointment
scheduling from external listings.

KEY TAKEAWAY

Provider profiles are more than search listings—they
bridge Al-driven search and real patient connections.
Make them accurate, compelling, and structured to
serve both.
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Example

See how Dr. Loren
Fuglestad shows up
on Google.

His photograph

is noticeable, his
reviews are positive,
and his contact
information is easy
to access.

Much of this
information is
pulled from his well-
executed provider
profile on the Bellin
Health site, which

is powered by
accurate andrich
data.

By providing the
right mix of content
and structured data,
the directory is easy
for patients to use
and for Google to
pull the information
into the SERP.

Al Images Videos News Shortvideos Maps Shopping i More Tools

Results for Loren Fuglestad, MD, 2714 Riverview Dr, Green Bay - Choose area Greater Green Bay 7

YMCA V’| Side Y

Bellin Health
https://care.bellin.org » provider » loren-fuglestad  §

Dr. Loren Fuglestad, MD - Green Bay, WI - Family Medicine

Dr. Loren Fuglestad is certified by the American Board of Family Practice. His practice includes the full { See photos See outside

range of family practice, but he particularly enjoy ...
49 (276) Loren Fuglestad, MD
Website Directions save call
V Healthgrades
https:/iwww.healthgrades.com » ... » Wi » Green Bay, W 50 7 Google reviews

Dr. Loren Fuglestad, MD - Green Bay, WI

Dr. Loren Fuglestad, MD is a family medicine physician in Green Bay, Wl and has over 30 years of
experience in the medical field.

4.0 (10)

Doctor in Howard, Wisconsin

Address: 2714 Riverview Dr, Green Bay, Wl 54313
Hours: Open - Closes 5PM ~

Phone: (920) 430-4760
Health US News
hitps:/health.usnews.com » Doctors

Dr. Loren C. Fuglestad, MD | Green Bay, WI

Dr. Loren C. Fuglestad has expertise in treating diabetes, bursitis, hypertension, among other conditions -

Suggest an edit - Own this business?

Questions & answers

oot 4 Aska question
see all areas of expertise. Dr. Loren C. Fuglestad ... 06 rstio ek aqueston
40 31
@n 48 Send to your phone Send
9 Yelp
https://www.yelp.com > ... » Doctors » Family Practice 3 .
- Reviews from the web
Fuglestad Loren C MD - Green Bay, WI
Bellin Health Healthgrades
More info about Fuglestad Loren C MD. Map. 2714 Riverview Dr. Green Bay, Wi 54313. Directions. (920)
430-4760. Call Now - Visit Website. https://care.bellin.org ... 4.9/5 415
3.0 7)) 276 votes 10 reviews
bellinhealth Events  ForBusinesses  Contact Us Q_seorch

Find a Provider  Services  Locations  Pationts & Visitors  Donors & Friends

1 MyBellinHealth

Share:o& Print @

Loren Fuglestad, MD

Family Medicine

Summary  About  Video  Locations  Experience  Msuwance  Reviews

49015 s
276 Ratings, 40 Reviews

Schedule Appointment

i Ao See
W 1nfant 0-2 « Chikd 212 + Adolescant 12-21 « Adult 21-65 + 1 more

Schedule Appointment
Gender

Rarguages
Engisn Malo

© Provisw has cposming avalabiey”

Need help scheduling? Call 920-430-4760
About Loren Fuglestad

Dr. Loeen Fuglestad is certifiod by the American Board of Family Practice. s practice inchudes the fullrange of family practice, but he particularly
enjoy the areas of pediatrics, vasectomy, and sports medicine

Specialty Interosts: Famiy Medicine, Primary Care, Pediatrics, Vasactomy, Sports Medicin

Affiations: American
Association, Wesconsin State Medical Society. Physicians Partners Limited. Vokuntoer Priysician for the NEV

aceerry of Famdy Physicians, Wisconsin Acadeeny of Famdy Physicians, Brown Court

Sociaty. American Medical

Comenunity Ci
Personal: Or. Fuglestad is maried with four chicren. Ho enjoys woodworking, biking, Cross-country sking, and playing basket

Video
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Conversion—Website Strategies For
Post-Search Patient Action

Al-driven search may keep more users on Google, but your website is still your
most powerful tool. When patients do click, they need clear, compelling, and
structured content that reinforces your expertise and guides them toward the
right care. This is especially important in the age of zero-click searches—because
patients who do land on your website are much more likely to act in some way, like
scheduling an appointment.

Ensuring Your Website Is Transaction-Ready

Guide patients with actionable, patient-first content: Your content should be structured, easy
to navigate, and answer real patient questions while guiding them toward the next steps in their
healthcare journey.

Capitalize on high-intent website visitors: Clear, prominent calls to action throughout your
website can help convert patients who are ready for the next step in their care journey.

TAKE ACTION

a Create a content strategy that includes linking
service line pages, blogs, and other content to
relevant provider profiles.

a Display appointment availability for providers
and services within your find-a-doc, provider
profiles, and on Google.

e Ensure placement of prominent CTAs (like “schedule
an appointment”) in various spots throughout your
website and across other channels that consumers
frequent (health plan directories, Google).

KEY TAKEAWAY

Al search has raised the stakes for website engagement. A
strategically structured, action-oriented digital presence
converts informed visitors into scheduled patients by
seamlessly bridging discovery and care delivery.
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What's Next?

A strategic shift like this takes time and careful execution, but the payoff is worth
it—better patient experiences, stronger provider visibility, and a competitive edge
in an Al-driven search landscape.

To help you get started, we've distilled the key actions into 6 priorities.

Focus on one at a time, and before you know it, you’ll have a provider directory that’s optimized for
both patients and search engines.

6 KEY IMPLEMENTATION STEPS

Enhance provider profiles with rich, accurate data such as expertise,
appointment availability, insurance information, and engaging media.

Implement schema markup and local SEO to optimize visibility
in Al-driven search and rich snippets.

Create a content strategy linking service pages and blogs to
provider profiles.

Include testimonials and reviews to build credibility and social proof.
Expand your digital presence across third-party platforms with
direct scheduling capabilities.

Place clear CTAs throughout your website and external channels

O O O O O O

for seamless conversion.

Reach out to Aha Media Group
for content and strategy support.

Make It Easier For
Patients To Find
And Choose The ahamediagroup.com
Right Care

Reach ot to Kyruus Health for provider

7 KYRUUS directory and listings management solutions.

N\ HEALTH
kyruushealth.com
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