
SEO Cheatsheet 
for Healthcare Marketers
SEO content creation can be complicated.  
Follow our steps to creating content that ranks. 

STEP 1

Research

Research keywords: Consider search intent, search volume and  

competition level (or “difficulty”) when choosing the primary keyword.  

Don’t target the same primary keyword on more than 1 page.

Complete SERP analysis: Check the questions under “People also ask”  

and “Related searches” on the search engine results page.

Conduct a competitive analysis: Explore the pages that rank for your  

primary keyword. Identify what content is missing and create content  

that fills in those gaps. 

Know your audience: Reference your customer personas to understand  

who you’re writing for. Keep them updated with your latest audience data. 

STEP 2

Creation

Start with readers: Speak to your audience’s needs, problems and goals. 

Use readers’ language: Use the same words your audience uses to make  

content searchable (and reader-friendly).
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Use keywords in meta tags: Use the primary keyword in meta tags, headings, sub-

headings and throughout the content, along with related keywords. 

Use strong imagery: Choose images and videos that add value —   

infographics, diagrams, examples and explainers. 

Follow E-E-A-T: Demonstrate Experience, Expertise, Authoritativeness  

and Trustworthiness within the content.

Link strategically: Externally link to reliable sources that aren’t your  

direct competition. Internally link to pieces of content that add value.

Follow a smart URL structure: Create a short URL that makes sense to  

the human eye and algorithms. Don’t use connector words like “and” and “the.”

STEP 3

Maintenance

Check functionality: Make sure all links work and all on-page elements load.

Check load speed: Assess page performance using PageSpeed Insights.  

Reach out to your development team to improve scores below 85.

Keep it updated: Ensure the content is still accurate and up to date with  

the latest research or practices. 

Build links: Link to this piece of content from other pages on your website  

(where it makes sense). 

Get on the same page about SEO: 
Share this resource with your team!

Get targeted content strategy support:  
Reach out to Aha Media.

https://pagespeed.web.dev/
https://ahamediagroup.com/contact/

